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WEBINAR RECORDING

Today's presentation recording
will be available for download
after the webinar.
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WEBINAR QUESTION

& ANSWER

Use the Q&A button
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TradePending TV
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https://twitter.com/TradePending
https://www.linkedin.com/company/9217003
https://www.facebook.com/tradepending/

Does your dealership have what it takes?

Demonstrated ExceIIence in Automotive

SALES@TRADEPENDING.COM
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Massive Service Opportunity

@ Most up-to-date @ Below Average
@ Above Average @ Least up-to-date

29% Past due for oil changes Jy Avecage

44% Past due for tire rotations

What is your dealership
Doing?

© 2023
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Source: UsedCarNews

CARFAX
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https://usedcarnews.com/index.php/component/k2/item/5431-dealers-should-market-auto-maintenance-service

Service Marketing Challenges

1. Poor service specials management on

your website leads to abandonment & lost
business

2. No data on which services customers

seek most from your site leads to marketing
the wrong specials and lost revenue

3. Different prices for the same service on
your website, social media, TV, print and

email leads to confusion and people their business
elsewhere, and frustration for your employees

Full Synthetic Oil Change
$84.95

s engine oi & i fiter change with OEM-sporoied ol
Tho pice may b hgher. "

sales@tradepending.com



Various Ways to Solve Those Challenges

Do nothing, it costs nothing.

@)

O
O
O

Lots of lost revenue opportunities

Difficulty keeping offers up to date

Fragmentation of offers across website and marketing channels

No understanding of which offers consumers are most interested in

Use basic coupon builder within OEM website. Included in
platform, some basic functionality.
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Hard to maintain prices across all marketing channels.
Limited on which offers drive results.

Full service agency. White glove service that handles
everything from specials management to paid campaigns.

O
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Expensive
Lag in reporting

sales@tradepending.com
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The Perfect World...

e Easy to use and affordable software. A single
person can keep all specials up-to-date

e Sync all offers automatically across all
websites and marketing channels

e Real-time reporting on which offers drive
most results




FIXED OPS
DIGITAL

Repaic Financing

MR ol

Ford Service Specials

We post reduce the cost of
i isfaction. Check

download

arrival at our

Ford Service Center In Greenwood Village, CO.

SCHEDULE SERVICE

Service Specials  ¢Z; Spanish Service Specials

@R Tire Specials 'y Accessories Specials

Button Layout Use 3 Columns Socil Share

lhy Service Here?

Active First CTA

Home Page

TRADEPENDING
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https://spark.demofod.com/ford/service-parts-special-coupons/
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Benefits

® Consistency

o  Keep your service offers and messaging consistent across
all channels and your website, updated automatically.

® C(Conversion

o  Turn your specials pages into lead conversion

opportunities, expanding your fixed ops profit centers and
staying competitive.

® Streamlined Operations

o  Allow mobile customers to connect to Service BDC/

Appointment Coordinators by saving offers in their mobile
wallet.
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Key Differentiators

e Vehicle Recall Lookup widget

O  Additional revenue opportunities

e Repair Financing Integration
O  Reduce declined and deferred service

e Weather React

O  Relevant service offerings change
automatically with the weather

e Social Share
O  Increase referrals & drive marketing campaigns

e Digital Wallet Integration (i0S & Android)

O  Save-to-phone coupons offering easy use and
lead generation

sales@tradepending.com




Key Differentiators

® Automated Google Business Profile Posting
o  SPARK dynamically created posts are updated daily based on

service offerings

® Facebook API

o  Ends fragmentation between platforms

® |nteractive Video

o  Videos are created to introduce customers to different
services, dealership amenities, and offers using
interactive elements they can select from

® Engagement Reporting

o  Getinsight into what offers are trending and which
Campaigns are working with our data intelligence
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Recommended Placements Page

Homepage Widget

@ Highlight
dealership
strengths

® Dealerships
aren’t too
expensive!

@

Service Specials
Page

® Educate
customers on
service

® Increase
scheduled
appointments

S 4%
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Conversion
Landing Pages

® Lead
generation for
service

® Reduced
deferrals for
service

TRADEPENDING
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Tires/Accessories Social Share
Specials
® Up-to-date ® Each active
tire specials offer can be
| shared
@ Alacarte : @ Strengthen
. accessories ' referrals
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Go to this link to claim your own free Wobbly Bird!j

bit.ly/wobblybird

(Case Sensitive)



http://bit.ly/wobblybird

MATTHEW DAVIS
CMQO, TradePending
matthew@tradepending.com

OWEN MOON

Director, TradePending
Founder, Fixed Ops Digital
omoon@tradepending.com




